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Outline 

Å²Ƙŀǘ ƛǎ άǎƻŎƛŀƭ ōǳȅƛƴƎέΚ 

ÅChallenges to social buying in grocery 

ÅExamples of social buying in grocery 

ÅBest practices and lessons learned 

ÅQuestions? 
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Why am I giving this presentation? 
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Typical deals: restaurants, spas, yoga, travel 
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Daily Deals: $4.5 billion in the US by 2015 
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Groupon still leads the pack 
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Fastest growing company. Ever. 
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Q2 2009 Q1 2011 

Employees 37 7,107 
Revenue $3.3 M $644.7 M 
Subscribers 152,203 83.1 M 
IPO in 2011: $15 Billion valuation? 
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How does social buying work? 
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