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Outline

* The converging mobile landscape (Ben — 15-20 min)
 Examples and case studies (Steve — 15-20 min)
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Big Picture Trends in Mobile
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l( Show of hands...

Do you own a smartph
O YOu own a regular c
o cellphone?




Feb 2012 - cell phone ownership among US adults
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Breakdown of cell phone ownership...

... by age . .
L00%% 95% 049, oo ... by race/ethnicity
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More than 12x smartphone growth since 2007

U.S. Smartphone Owners
120,000,000 - Source: comScore MobilLens, 3 mon. avg. ending Jul-2007 to May-2012
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People are using their phones to do
more...
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55%

of adult cell owners go online using their phones
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The device shift to mobile

In 2011, for the first time, smartphone and tablet shipments exceed those of desktop
and notebook shipments. - KPCB

, o1 3 3
Bozzufo’s. Inc: Source: KPCB Top 10 mobile trends 2011 L incentiveTargeting
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The time shift to mobile

US Mobile Apps vs. Web Consumption

Smartphone owners, December 2011
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Global mobile data traffic
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...and smartphones are penetrating
retail...
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Purchases made on smartphones

Top Purchase Categories for U.S. Smartphone Audience
Source: comScore Mobilens 3 mon. avg.ending Apr-2012, U.S.

B % of Audience that Made Purchase with Smartphone
Clothing or accessories [N 324%

Tickets N 23.5%
Consumer electronics / household appliances N 22.3%
Meals for delivery or pickup NN 21.2%
Books (not ebooks) NN 21.0%
Daily deals or discount coupons  IEEGEGEG_GG——E—20.2%
Personal care / hygiene products [ 17.3%
Gift certificates [N 16.4%
Groceries N 13.3%

comscore  Sports/Fitness equipment N 11.2%
_ ' Data Gem
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44% of consumers use mobile in-store

KitchenAid KSM75WH
Classic Plus Tilt-Head
4-1/2-Quart Stand... >
KitchenAid

$199.99
Prime
$199.99

amazon
Target.com/ITC

$299.99

Macy's
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In-Store Shopping and
Consumers Using Mobile

Il Use mobile to shop in-store
Do not use mobile to shop in-store

Source: Study — Showrooming & The Price of
Keeping Buyers In-Store; GroupM Next; August, 2012

Source: GroupM Next
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There’s an app for that...
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The Great Mobile Convergence
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Technology convergence...

Notes Reminders Clock Stocks.

Newsstand iTunes App Store  Game Center

@

Settings

TEET

Phone Safari Music
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Information convergence...
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arketing
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Traditional silos

e (Content

— Circular, recipe cards, cooking tips
on website

* Loyalty
— Key tag + sale prices + sweepstakes

* Analytics

— Offline, sales- or supply-chain
focused

 Marketing
— TV/radio ads, in-store signage

* Payment
— Cash, credit, check, EBT, coupons

e Social
— Facebook page w/ 174 “Likes”

Bozzuto’s Inc. {'} IncentiveTargeting
Others Promise. We Deliver.
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Content

Information a consumer
finds valuable

Retailer/brand User- Self-generated Shopping tools
-provided generated ¢ Shoppinglist ¢ Price comparison
 Productinfo <« Ratings, (Grocery 1Q) (ShopSavvy)
* Recipes reviews * |Inventory (Milo,
e How-to (Amazon, retailer apps)
videos Yelp) * Product locators/
* Etc. store maps
(Aisled11)

Bozzuto’s Inc. “ IncentiveTargeting
elIVer.
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Loyalty

Tracking, rewarding, and incenting the
continuing relationship with a consumer

Tracking Rewarding Incenting
 Replace key tags * “Punch cards” (punchd <« Visit store
(retailer apps) /Google, Cardify, Belly) (ShopKick)
 Consolidate * Points/miles  Checkin
accounts e Savings (Foursquare)
(CardStar, Google +« Gas rebates * Scan QR code
Wallet) * Sweepstakes * Share on social
* Perks (Starbucks App) media (Facebook,
* Etc. Twitter)

ﬂ Bozzuto’s Inc. ” IncentiveTargeting
Others Promise. We Deliver.
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Analytics

Recording, measuring, analyzing, and
acting on retail and consumer data

* Recording
— T-Log + ID + social + geo + online + behavior + ...
* Measuring
— Explosion of data sources & volume = “Big Data” challenge
— Requires new tools + technology
* Analyzing
— Real-time
— Shopper-centric (not just product-/category-centric)
— Rigorous (control groups, ongoing tracking, ROl metrics, etc.)
* Acting
— Must drive real business decisions and actions

Bozzuto’s Inc. “ IncentiveTargeting
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Marketing

Communicating with a
consumer to drive sales

* Hyper-local/context-sensitive
— Geo-fencing (Where Ads)
— Time of day, direction of travel (Google Now)
* Personalized
— Past behavior (Incentive Targeting)
— Search (Google AdWords) or retargeting
— Social (Facebook)
— Collaborative filtering (Amazon)
* Coupons, Deals, Circulars, Savings
— On the stuff | like

* Dialogue, not monologue

* Pay-for-performance
— CPM - CPC - CPA

Bozzuto’s Inc. {'} IncentiveTargeting
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Does all this stuff matter?

Users are up to

more likely to click on an ad sent to them in-
store versus a typical banner ad.

Bozzuto’s Inc. . . ' IncentiveTargetin
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Payment

Transferring money from the consumer
to the merchant or vendor

* Receipts
— Digital (myReceipts, Proximiant)
Mobile self checkout (Modiv, AisleBuyer)

* Consumer-funded deals (Groupon)
— Consumer pre-pays for the product/service

Completely new payment models
— Pay with Square, PayPal local

ﬂ Bozzuto’s Inc. “ IncentiveTargeting
Others Promise. We Deliver.
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It’s BIG, but it’'s complicated...

The worldwide market for mobile payments will grow to $633.4 billion
by 2014, up from 568.7 billion in 2009. - Generator Research

e How payment is processed

... Welcome to
— Carrier billing (moPay) mo pay COIdum

— Separate account (PayPal)

— Thru Credit/Debit networks ™

— Arbitrage across networks (Corduro) Paypal
* Payment platforms

— V.me (VISA)

— Serve (American Express) V me by Visa L? serve@

— PayPass (MasterCard) e AMERICAN EXERESS
— PayPal

* Terminal providers
— Verifone
— Ingenico
— ViVOtech

 Mobile wallet networks
— ISIS (AT&T, T-Mobile, Verizon)

— MCX (Walmart, CVS, Publix, Target, Best Buy, Shell, etc.) ' ) M CX drmenant
— Othersu_ .s.s EXCHANGE

Bozzuto’s Inc. {'} IncentiveTargeting
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Mobile device as payment terminal/POS

s @sT
i o0
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Mobile device as payment vehicle

NFC
‘) Google wallet

Bozzuto’s Inc.
Deliver.

Others Promise. We
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QR code or
barcode

== LevelUp

Something new...

L®J ogquare PayPal

{'} IncentiveTargeting
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Social

Connecting and sharing the retail
experience between consumers

Seeking/sharing advice
— Reviews & ratings (Yelp)

* Bragging/celebrating
— Haul videos (YouTube)
Checking in (Foursquare)

e Gamification

— Badges/accomplishments, leaderboards, treasure/scavenger
hunts

: 4
Fans/Followers (Facebook, Twitter) 50 Like [Follow me on Euwiter

, of . -
grpmzpz%to s In Inc {} IncentiveTargeting
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Best Practices?
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Apply CLAMPS

Bozzuto’s Inc. {'} IncentiveTargeting
Others Promise. We Deliver.

10/10/2012 © 2012 Incentive Targeting, Inc.



N AN o AT IRt e N,
— —

Relevance

% \

Delicious . for

anukah




Measurability
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The Challenge

Retailers Consumers
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The retailer’s perspective
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Mobile beats Paper

Bozzuto’s Inc. “ IncentiveTargeting
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Mobile shoppers make frequent trips

Visits Pages/Visit Avg. Time on Site % New Visits Bounce Rate

28,010 7.46 00:03:49 49.44% 18.51%
f Total: 100.00% (26,010) Site Avg: 7.46 (0.00% Site Avg: 00:03:49 (0.00%) Site Avg: 49.44% (0.00%) Site Avg: 18.51% (0.00%
:uu
300
Dec1 Jan 1 i Feb 1
Bozzuto’s Inc. {'} IncentiveTargeting
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One extra trip a month?

o :-;_;.::::\- awﬂ vt \-Qal.aﬁli“'“
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Mobile Retailers replace spreadsheets
with dashboards

Delivery Service Time %, Cust #: 582
Last 28 Days Delivery Service Time

f_’/

Avg Expected: 15 :"m Avg Actual: 1h 10m

- . g ‘i. Y -
maxed .)t 200%

ﬂ Bozzuto’s Inc. (f IncentiveTargeting
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Mobile minded retailers use #social
to replace focus groups

WOUNDED WARRIOR
PROJECT”

Bozzuto’s Inc. {'} IncentiveTargeting
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Mobile minded retailers listen to customers
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Culinan Y
Health 5.

CLUB

Aready a Member?
Lag-in HERE to get started!

Spectel Introductory Offer
introductary affer: receive 10 off until March 31zt!

Wi have pust beunchied our Culinary Hesith Club (CHC) at our Deep Riverszors

CHE was orested to inspine you and your famdly ta leam how to incarporste healthy
Foods into your lifestyle with the goal of long term wellness, Members of the CHE will

receive nutrition tips, recipes, cosking clams: and svents, and discourts on selzck
items throuzhout the store. Leam sbaut the foods you st and the wey you prepars
them. Interact with CHC team members in cur stare and participae in recipe

preparation sessians.

s 2 CHE member, you will leam nev weys t enjoy your Food and have a ton of fun
in the proces:. Hesttiy, fun, deficious

Here 15 what your CHE Membership Incldes:

Bozzuto’s Inc.
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...and respond

>

Steve Methvin

Gasslers Suger 'm'w <customercarePosiss bra necocmailcom>
Friday, September 23, 2011 7:15 AM

Stava Miathvin

Tast Gaisser's Waskand Produse Specia

vou have exprem et gn i(e Ceasery Supemahs Ceal fogelie

Bock 30 we'l B 3o © o indox!

SSLER’S T oi

ERMARKET

Dear Steve,

Make an incredible fruit
salad this weekend

Strawberry Mexican
EruitSalad




The Mobile Wallet

®EXN YOUR LOCAL IGA wasn
123 MAIN STREET HOMETOWN, USA

wuxux YOUR PURCHRSES TODAY wxxwum

CAMPBELL CHICK NDL
ELMHRST HALFBHALF
JONES LIVERWURST C
PRODUCE

3 @ 5/1.00
BAKERY

wxxx TAX .00 BAL

CASH
CHANGE

TOTAL NUMBER OF ITEMS SOLD

1/28/04 3:50 PM 0007 05 0168 229

$x:x WE WOULD LIKE TO HERR RABOUT 232
$xx  YOUR_SHORR. N b2 24

% iy
YOU COULD WIN A $50 IGA GIFT

AT WWW.IGASTORE-FEEDBACK.COM.
——
FPOR™VOUR FEEDBACK--
WERE WORKING TO MAKE YOUR IGA
EXPERIENCE THE BEST IT CAN BE!

Bozzuto’s Inc. rgeting
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Mobile Retailers are taking sales
from the other store

10/10/2012 © 2012 Buzzuto’s Inc. 2 e L S Y Y
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Questions?
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For more information, please contact me:
Ben Sprecher

Incentive Targeting, Inc.
ben@incentivetargeting.com
617-661-4170

Thank you!

Bozzuto’s Inc. {'} IncentiveTargeting
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