Using Digital Coupons to Monetize
Earned, Owned, & Paid Media
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Introductions

What is Paid, Owned and Earned Media”
What are the benefits of each?

How can brands monetize these assets?
Barilla case study

Agenda

Barilla



1111l COUPONEACTORY The Barilla Group

e Barilla was founded in 1877 in
Parma, Italy, by Pietro Barilla
Senior in a little shop selling
bread and pasta.

* Today Barilla is the largest Italian
food products group,
best selling brand of pasta
in Italy and around the world,
the largest producer of baked
goods in ltaly and the third
largest in Europe.
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COUPONE. Introduction

The industry’s first self-service secure Couponing Management System
Provides print-at-home and mobile couponing solutions

Works with 100+ top brands and retailers in the US and Canada

Was incubated from Rockfish Interactive; is privately owned

how your coupon your coupon
will look when it’s printed experience anyway you like
Prints on 8.5” X 11” Single Coupon Experience Coupon Gallery
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1l COUPONEACTORY Paid, Owned and Earned

Advertising & Incentives
« DisplayAds

« Paid Search

* Sponsorships

« Affiliate Marketing

+ Brand Ambassadors

Digital Properties
* Home pages
* Microsites

Influencer Engagement
* Bloggers

Owned Earned + Digital PR/Buzz

* Mobile Site Properties Media * Chats

Emalil * Reviews

* Facebook * Conversations

«  Twitter * UGC user generated
*  YouTube content
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1l COUPONEACTORY Integrated CustomerBeunsfity

Advertising & Incentives
Immediate

» Targeted

+ Control

Reach ple Journey:
d: Display Ad
bnverging Media acebook, Home Page
220 Bro@uskReNiewhsent

Digital Properties
+ Control

IR( Most Credible
» Cost efficiencies Owned Ear heu « Sales influencer
Longevity Properties Media * Transparent
Flexibility »  Sticky
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Promotions Expand Engagement

[l COUPONFACTORY

1. Deliver on expectations (customers want a deal)

— Coupons, Promotions, Sweepstakes, Contests
More Names

More Clicks \ | 2. Capture customer data in exchange
More Data — Name, Email, Zip, etc.

More Purchases 3. Incentives your advocate by

More Consumers rewarding their actions

— “Share and Save” Offers

_/
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[l COUPONFACTORY

What Do Customers Value?

Why do your customers visit a brand’s owned/earned digital properties?

Reason to visit Earned
Information about the brand 74% 34%
Coupons and Promotions 73% 37%
Recipes, tips, advice 70% 37%
Suggest new products 60% 41%
Share opinions 50% 57%
Connect with other consumers 48% 54%

http://ipsos-mori.com; “Engaging CPG Consumers in the Digital Space”

_/
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?
1l COUPONEACTORY What Do Customers Value-

BIGGEST MOTIVATORS IN LIKING A BRAND ON FACEBOOK ARE...

. . Free Loyal Brand il

Promotions/discounts gwea‘f‘Nays Custg'mer ks Other
P

34% 21 % 14%  11% 20%

TOP 3 WAYS CONSUMERS INTERACT WITH BRANDS ON FACEBOOK...

Like/comment  Print off coupons Learn about
on brand’s page _ new products
http://mashable.com/2012/09/24/facebook-brand-page-value/ /
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FACTORY CouponFactory CMS

CouponFactory’s
Coupon Management
System deploys offers

across multiple
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111ll COUPONFACTORY How it Works

1. Login and Create:

* Brand & Product Images

* Legal, T&Cs & Coupon Copy
* Barcodes & Expiration Dates

3. Track and Report:

) Irr?pressmrTs : *  Multi-tiered secure login access
*  Clicks & Prints Bl st |

* Referring URLs el

* Lead data _

* Redemptions
Single Coupon Experience Coupon Gallery

—— COUPON

Coupon Management System

Social Networks
Blogs and Email
Ad Networks

H . i 2. Distribute Your Offer:
@QM GOUgle *  Microsite/Websites

)
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Barilla

The Italian Food Company. Since 1877.
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COUPON

Challenge

Whole Grain Campaign

Solution

Results

Promote trial of Barilla
Whole Grain.

“Try it. If you
don’t like it, we
will send you a
replacement Blue

ELBOWS
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Provided Facebook audience with a
volume-boosting coupon ($1/2 boxes)
when they shared a coupon ($1/1 box)

with two friends

In banner coupon (Test call to action
leading to website for more Whole
Grain content vs. coupon)

TASTE &t

CHALLENGE  =vERYOSE WILLIOVETT

3. You get a coupon too!
Enpoy your own coupon for 1 off when you buy two boxes.

SAVE $1 ON BARILLA WHOLE GRAIN
TASTE IT. SHARE IT. EVERYONE WILL LOVE IT.

GET YOUR $1 | ,,
COUPON

Coupon in banner
placements reached the
max 90K coupon prints
after a blogger spread the
word

In-banner coupon
redemption 60%

Facebook advocate
coupon had 64K prints
(max limit), tracking
toward 58% redemption
rate

Facebook share coupon
had 130K prints (max
limit), tracking toward
60% redemption rate
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111l COUPONEACTORY Whole Grain Taste Challenge App

Answer to the question Share with 5 Download
related to Whole Grain 2 friends the coupon

Gow your bty 51 o o s of Win U Torim
™ by comgre il w Baes Facwtmck evtbem s

Thask you for Sharing.
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1l COUPONEACTORY In Banner Coupon

™~

)LE GRAIN
TASTE IT. SHARE IT. EVERYONE WILL LOVE IT.

GET YOUR $1 | >
COUPON




[l COUPONFACTORY

In Banner Coupon distribution

Date Range: 02/01/12 - 05/31/12
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COUPON

Challenge

Solution

Send a Hug Day

Results

To drive awareness and
trial of new Barilla
sauces.

“Only one sauce knows
how to hug your pasta

and create a complete

meal.”

TRY THE SAUCE THAT LOVES
OUR PASTA SO MUCH, IT HUGS IT.

Barilla created an event and an app on Facebook inviting
people to send a hug to their friends.

For every virtual hug Facebook users sent their friends,
Barilla donated one Italian pasta and sauce meal to
Feeding America. In addition the user were allowed to
download a $1 off coupon on Barilla sauces.

The “hugs” were tracked nationally by the Facebook app

The Send a Hug Day run for 24 hours on October 13t,
2011

SEND A HUG DAY

Send a virtual hug and feed someone in need.

* 96.2k app visits
* 18k people sent hugs

* 52.7k hugs sent
(average of 3 hugs
shared per person)

* The Barilla fan base by
45% increased

* 48k coupons printed

* Over 1,500 Barilla
Sauce related
mentions across the
social web
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Barilla

WELCOME TO
THE BARILLA
FAN PAGE

B2 wan
=7 Info

[[@ Photos (8,779)
Welcome
Products

Hugs Day

About
Lorem lipsum dane dome
More

8,463,261

people like this

About

Welcome to the Facebook
home of Barilla! Join us here in
celebrating the li...

More

14,807

people like this

Likes

@ FIAT USA

s | \-Aflr!efest Des

Barilla Send A Hug Day

rem lipsur

SEND A HUG DAY

d a virtual hug and fe

ymeaone in |I>-‘>-‘"

30 MINUT

until the hugging starts...

RSVP to Barilla Send a Hug Day

October 13, 2011

friend

Only Barilla thick, rich sauces were designed to

hug our pasta to perfection.
THE CHOICE OF TALY

Home Profile Account v

You and Barillaus

&0 3 friends like this.

Friends' Photo Albums

Profile Pictures
by June Bae

reunion with friends
by Alexandra Fajardo

disney
by Alexandra Fajardo

David'S Studio pictures
by Alexandra Fajardo

alexandra
by Alexandra Fajardo




11l COUPONFACTORY Drivers

THE CHOICE OF ITALY®

Hug Day Email Blast SEND
A HUG

TODAY

SEND A HUG DAY

Send a virtual hug . .
Bl D orillaus.com carousel image
to Feeding America S = .
and hug you back . ]
with a coupon.*

Today s the day!

8 jf seno< Huss

i
3nd hug you back with a couponl®

(B8] S
nng =

See the Send A Hug Day
tab below

Send a Hug Day v:‘

FB Profile
Image

. Barilla
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Home Profile Account v

Barilla Send A Hug Day

orem lipst folor / sit

You and Barillaus

Barilla

nd a virtual hug and feed someone 9. &p 3 friends like this.
TIME LEFT 23:
Friends' Photo Albums

WELCOME TO
THE BARILLA
FAN PAGE

SEND MY HUGS W

2,567

MEALS TO BE DONATED

Profile Pictures
by June Bae

& wanl
1 Info

[[@) Photos (8,779)

Welcome

Products

reunion with friends

Send a Hug Day by Alexandra Fajardo

About
Lorem lipsum dane dome
More
disney
8,463,261 by Alexandra Fajardo

people like this

YOU CLICK. BARILLA DONATES

About

Welcome to the Facebook
home of Barilla! Join us here in

celebrating the li... David'S Studio pictures

by Alexandra Fajardo

More
14,807 BARILLA
people like this

$ 1 Off SAUCE
Likes SEND A HUG. GET A COUPON.

alexandra
by Alexandra Fajardo

@ FIAT USA
Only Barilla thick, rich sauces were designed to ..

2 3 hug our pasta to perfection.
P Winefest Des P 3 e B * THE CHOICE OF ITALY




WELCOME TO
THE BARILLA
FAN PAGE

& wall

& ] Info

{®] Photos (8,779
Welcome
Products

Send a Hug Day

About

Lorem lipsum dane dome
More

8,463,261

people like this

About

Welcome to the Facebook
home of Barilla! Join us here in
celebrating the li...

More

14,807

people like this

Likes

@ FIAT USA

Wilemalacst Mas

Barilla Send A Hug Day =

1

A HUG BACK
FORNYOLL.

Only Barilla new thick, rich sauce
recipes are dosignod to hug our

pasta to perfection

For avery shape of pasta, thera is the

perfect sauce. Discover yours today!

T
$10

T; scand

TUscan wERSP

[ 4
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Barilla is celebrating its NEW thicker,

richer, sauce recipes

THE CHODICE OF ITALY

You and Barillaus
— P
) | e
&, 3 friends like this

Friends' Photo Albums

Profile Pictures
by June Bae

reunion with friends
)y Alexandra Fajardo

disney
1y Alexandra Fajardo

David'S Studio pictures
)y Alexandra Fajardo

alexandra
by Alexandra Fajardo



COUPON SoBe Wine & Food Festival

Challenge Solution Results
Bring elements of the Post-event recap email with coupon download e Total Email universe
event to people at home sent to entire email database. (received): 260k
so they can participate
and feel a part of the * Open Rate: 31%
Barilla experience “We came... we ate...we want to share!
[.] e Click Rate: 43%
To celebrate our first big event of the year, we’ve
included a coupon just for you* « 18k coupons Printed

(S1off pasta + sauce)

B,

WE CAME...WE ATE...WE WANT TO SHARE!

w/
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i COUPONFACTOI

G,

WE CAME...WE ATE... WE WANT TO SHARE!

WE'RE SHARING A SECRET...TO A PERFECT MEAL AT HOME!

he

food, conversation and culinary knowledge with some of the world’s best chefs

2012 Food Network South Beach Wine & Food Festival, we shared good

$1 OFF ANY BARILLA
Now, it's our tum 1o share an ltalian secret with you. One key to a perfect meal SAU C E AN D C LASS | C
at home is as simple as pairing the right sauce with the right pasta. Try serving B LU E BOX PASTA

and wine-makers.

our Toscana sauce as a compliment to our Classic Biue Box linguine.

Use this coupon to purchase your favorite pasta and sauce. Then share it with GET COUPON
your friends! Buon Appetito

» Barilla

Tha Ralian Food Company, Since 1877



COUPON

Challenge

Summer Salad Twitter & Email

Solution

Results

Increase awareness &
buy rate of existing
pasta salad cuts and
introduce new Tri-Color
Penne with no media
support; leveraging
messaging opportunity
around Memorial Day
and the kick-off of
summer.

Memorial Day activation

Email blast with digital coupon to celebrate
Memorial Day weekend

Twitter/Instagram contest to celebrate the kick-
off to summer

BarillaUS.com banners,
Facebook/Twitter/Instagram messaging

* 315K impressions
* 381 unique tweets

* 25K coupons printed in
12 hours!
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together. With its just-right "al dente” bite and fresh summer
flavors, this dish might steal the show

Get the summer salad recipe and a coupen for

$1.00 Off Barilla Tri-Color Penne or your

favorite Barilla blue box pasta cut.

Share to Wint

Vhat's your 1avor pasta salac

= Share your go-to summer pasta salad for a chance to win!

What's your favorite pasta salad to serve at summer gatherings? Tell serve at summeor gatherings? Tel

@BarillaUS about it via Instagram or Twitter with the tag #summerpastasalad @Barillals about it via | g

for a chance to win a summer prize from Barilla r Twitter with the tag

No g 3 where proniied. Offictal rules FSummerg 1salad f nanc
O win a sur prze from Sanlia

*One coupon per person, while supplies last
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Questions



